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Agents,  importers and distributors
CONTENT, SUGGESTED APPROACH AND SECTIONS IN THE REPORT:

1.  Context

Many intermediaries (agents, importers, distributors etc) exist in the industry, getting wine from producers to retailers.   From the producer’s point of view, these can make it possible to access certain markets more effectively.  They can also be of benefit to retailers.   In some markets, of course, there is nothing to stop producers from exporting direct to the retailer. 
2. Strategy and required sections
a) Presentation and structure: (20% weighting)
Assignments should include a declared word count and a bibliography correctly referenced throughout the body of the text.

b) Introduction: (25% weighting)
Describe the tasks that intermediaries can undertake on behalf of the producers they represent. 
c) Case study (45% weighting)
You are the Export Director of a newly established winery in Ribera del Duero, with production of around 50,000 c/s per annum.  You plan to export your wine to the US, the UK and one other market of your choice.   Which types of intermediary organisations, if any, would you employ to access these three different markets?  Give reasons for your choice.
d) Conclusion and personal commentary: (10% weighting)
In your opinion, does the consumer gain any benefit from the activities of these intermediaries?  
MARKING

Structure:

The report should be of between 2500 and 3000 words in length (not including appendices, tables or diagrams) with a declared word count and bibliography which is correctly referenced throughout the body of the assignment.  Appendices are for the exclusive inclusion of charts, diagrams, tables etc.  Allocation of marks will be as follows:

Section a) – including structure and style (coherence, flair, fluency, use of examples), bibliography showing diversity of evidence of research which is used appropriately and correctly referenced, presentation (spelling, grammar, legibility) 20%

Section b) – Introduction 25%

Section c) – Case study 45%

Section d) – Conclusion and personal commentary 10%

Examiners will be looking for 

· Explicit evidence within the body of the assignment of careful and thoughtful study of the course materials plus additional evidence of diverse and relevant research.

· Evidence that information for the assignment has been drawn from both the trade press and other industry sources.

· Examples and information to justify arguments made in the assignment

· Evidence that the information and examples uncovered by research have been the subject of careful study, analysis and reworking before being deployed in the assignment

· Good presentation and clear thinking.  This includes good layout, contents lists and references.

· Evidence of original and reflective thought.

· Candidates must address all required sections and gain an overall minimum mark of 55% to qualify for a pass grade.

